
SYLLABUS 

Economics  

1. General information about the course  

Course title: Economics 

Course code: ULE2205 

ECTS (number of credits): 6  

Year and Semester: 1st year, 2nd semester 

2. General information about the instructors 

Instructors’ name: Bogdan Andrei Moldovan, Room 106 (FSPAC 2) 

Contact information: moldovan@fspac.ro;  

Instructors’ name: Alexandru Pavel 

Contact information: pavel@fspac.ro;  Room I/8 (FSPAC 1) 

 

3. Course description  

“Economics” is a course which tries to offer the tools that allow students to explore concepts 

and theories which can be applied to the way that today’s economy works. 

We aim that our students develop the ability to evaluate and analyze economic information 

and facts, also explaining and arguing on economic issues. We wish that our students gain 

lifelong skills and settle a solid foundation for further study in the leadership of public sector 

and political science fields of study. 

Contents: 
Class 1 – Introduction to economics – 10 principles of economics, introduction to concepts. 
Class 2 – Basic concepts - scarcity, definition of economics, efficiency, micro/macroeconomics, 
three economic problems of economic organization, society’s technological possibilities, 
factors of production, production possibility frontier. 
Class 3 – Markets and Government in a modern economy – laissez-faire, welfare state, 
markets, Circular flow diagram, invisible hand, and economic role of government. 
Class 4 – Businesses / Firms – organization and features; Business Model Canvas introduction 
Class 5 – Laws of supply and demand, factors of influence, and determination of supply and 
demand, elasticity and discussion. 
Class 6 – Applications of the laws of supply and demand, graphing etc.. 
Class 7 – The costs of production, various measure of costs (average, marginal, total, cost 
curves and shapes), what is a competitive market, perfectly competitive market 
characteristics, revenue of a competitive firm. 
Class 8 – Revenue, cost and profit, profit maximization, firm’s supply decision, short run 
decision to shut down, and long-run decision to exit markets. 
Class 9 – Choice and utility theory, marginal utility, law of diminishing marginal utility, 
equimarginal principle – utility maximization, the paradox of value.  
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Class 10 – Consumer surplus, willingness to pay, measuring consumer surplus using the 
demand curve, consumer and producer surplus identification on graph, Pareto efficiency. 
Class 11 – Effects of price floors and price ceilings, how taxes affect market outcome (graphing, 
explanation), burden of taxation, elasticity and tax incidence, taxes and efficiency, deadweight 
loss of taxation, tax revenue, market revenue (changes in total revenue of market). 
Class 12 – Imperfect competition and monopoly, definition of imperfect competitions, 
characteristics of monopoly, oligopoly, monopolistic competition, barriers to entry, profit 
maximization conditions for a monopoly. 
Class 13 – GDP and its components. Monetary policies. Banking system. 
Class 14 – Review of discussed concepts, preparation for exam. 
 

Seminar  

The main objective of the seminar is that students achieve practical entrepreneurship skills. 
Therefore, each student will be guided into preparing a full business plan for an economic 
activity at their choice. 
Contents: 
1. Introduction into entrepreneurship. What it is an entrepreneur? 
2. Business plan structure. 
3. Group activities – Business model CANVAS. Are you ready to be an entrepreneur? 
4. Group activities – Get ready for making profit. How much money do you need? 
5. Business plan presentation – Business presentation. 
6. Group activities – Launch your boats? Lead your organization with style. 
7. Group activities – Start your business with a paper clip. Think twice before you answer. 
8. Business plan presentation – Marketing plan presentation. 
9. Group activities – Whom to rescue. Build an ethical and responsible business. 
10. Group activities – Budgeting a business. 
11. Business plan presentation – Managerial plan presentation, Risks assessment 
presentation. 
12. Review of the main topics. 
13. Business plan - final presentation and feedback. 
14. Business plan - final presentation and feedback. 
 
4. Schedule of meetings 

 

Course - Tuesdays, from 12.00 to 14.00, room IV/6, FSPAC 1.  

Seminar – Thursdays, from 16.00 to 18.00, room II/1, FSPAC 1. 

 

5. Readings 

 

There are 2 key alternate readings for this class: 

- Paul Samuelson & William D. Nordhaus – Economics, McGraw-Hill Education; 19th edition 

(2009) 

- Mark P. Taylor, N. Gregory Mankiw - Economics, Cengage Learning EMEA, (2014) 

Chapters of these readings will be uploaded on Moodle, on a regular basis.       

Additional materials will be provided by the instructors throughout the class. These readings 

will be also uploaded on Moodle.   



6. Evaluation  

 

- 50 % of your grade comes from the final exam. 

- 10% is obtained based on active participation in class. 

- 10% can be obtained based on drafting an individual paper on a topic (and at a time) that 

will be announced and detailed during the semester. 

- 30% of the grade comes from the seminar activity.  

The grade for seminar activities consists of: 

30% - Involvement in class discussions (participation in team work, discussions, 

assignments) 

70% - Assignment / Business plan 

  

Re-examination 

In the re-examination period students can only obtain. They cannot redo the business plan 

or the class paper (so only 50% of the grade is covered by re-examination). 

7. Attendance  

Seminar attendance is mandatory for at least 75% of the seminar. Students not reaching this 

threshold will not be able to take part in the final exam (including in the re-examination 

period). 

However, we encourage the students to actively participate on the course (see evaluation 

method) 

8. Academic honesty  

 

Plagiarism (in any form) and other forms of cheating will be sanctioned with a grade of 1. 

Students will need to retake the course in the next academic year.  

       


